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All of us who professionally use the mass media are the shapers of

society. We can vulgarize that society. We can brutalize it. Or we can
help lift it onto a higher level.

22| eh(William Bernbach, 1911~1982), (C 77
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= 20064 EFAX| MA ‘person of the year(&3 2| 2l=) 0 ‘you 7} M =
A2 o™ o7} =712

= 20109 Facebook?2| &2 A} 0t3 F7Hu{ I (Mark Zuckerberg)7} M & =

Person

e

of the Year

Yos, you.
You control the Information Age.
Welcome to your world.

=X : http://www.time.com/time/person—of-the—year/2010
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2006 EfAX| MH ‘Zsle| ol='o ‘you 7} MAE = Zd2 Wikipedia, Youtube,
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1) olC|of o 2kt

- L—

[0l Ze| 72 olc|of 83 4]

—

technology adoption(measured by population penetration) in USA
Radio vs. TV vs. Internet vs. Mobile Internet, 1920~2011E

60% -~~~ e — AM Radio
TV

= |Nternet

— Mobile Internet(smart phone)

population penetration(%)

recessions
2017 il (el ittt A A
1920 1930 1940 1950 1960 1970 1980 1990 2000 2010

(HAE)
£ : http://swebman.files.wordpress.com/2011/12/123print002.png
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M=2F o|tfolet 7| & ojE|oje] g ez s&e

0 7|& olcjojel A E 2= o|C|ofe| =7 HE| &

1A}

33H(1900HLH), 2IC|2(1920HLH)e| EXRlo 2
(1900~1920dcy) <22 TE

F &R 22 oA el f[7|dol o+

TVEAZ[(19504tl) 222 =352 7| = of A ol
2K} 2O 22 Hslo] ELe2 E2 CHA| St HH ol ol | 2]
(19504LH) AMEE ofAg

1990t & C|X[E HE7[=z2 Lol 23t
HE[O|C|O AlCH S EHE Ot 211 249
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1. o|c|of &Z 2| Hal

3) more—and—-more—rule

OICIo{2tZ3t/01XEAI

= Lazarsfeld, Berelson & Gaudet(1944)
= Dutta—Bergman(2004)

= 0| A Z=(2000)
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1. ojc|of &4 2| ¥is}
4) =ctel - ~dolr|ofef AIFE

§ol=el ojCjof8 7w dEH
[

Where do you get most of your news about
national and international issues?]

74

66

Television
50
45 46
41
Internet
Newspaper
32 1
18 2] 3
- 21 Radio
18 16 18 17 48
13 14 14 13

2001 2002 2003 2004 2005 2006 2007 2008 2009 2010 (Hx)

ZX] : Pew Research Center(2011, p.2)
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1. ojc|of gZ 2| Hat

= §=E base : 8A 6,000H

97 = 0| 2A|ZtF base : 2 olj x| O| 2XH %)

76 79

65
38 35

I 11 -

= ]
PNy RVAR=1 Yl ) AlZ X AHO|IETV fIMdesE  DMB IPTV = b U =] J=1
(n=5,858)(n=2,143)(n=2,440)(n=1,890)(n=4,427) (n=398) (n=1,349) (n=535) (n=4,895) ¢lgul

(n=4,348)
Hrt o|EA[ZE
157.48 | 75.2&2 | 29.0= - 92.2& 100.92 | 34.32 | 81.42  95.9&2 | 73.2&
* HMEE  dF ol 13| o|A slf S oA E o] Bst= AlEte| vl &=

SR UATI N TA} B EAFE (2012)
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1. o|c|of &Z 2| Hal

5) a~dolC|ofe| 74

B 2~4o|C|of 22 ofo|® 100 S|E AHE0 X|5A ¥ 3
» 100 S|E &E& | (M AT A(SERI) 12 H o] &t MEZ XA}
[2009~20121d =LH 10CH S| E AE]
| 20124 20114 20104 2009
1| Zeaemol) 0o AnlEE atz2)
2 of | & AE|2 A AT AE} K2 NEBZ SNE
3 | ZEA| 2012 Al2l= Stote = O{ X} 27t E =T Zlodo}
4| AuE s Lhe T +40/c|of LED TV
5 | @i ey Ag 2244 52 23 P AnjEE
6 ol 4% S K-Pop 7| of&HE A} KA|E-_|£ Mefof gt
7 LTE Mul2 Z = ofsfef Girl 18
BEEE R ECERL =714 =22 T w A Y
o | FALLLY | zmsasam s selol & 2 3xj2| T
10 EECE S2 - gt PBEE My AT KT =(QOOK)
S : Mal% 2/(2010, p.1)
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1. o|c|of &Z 2| Hal
5) &~do|r{ofe] 74

J 24o|c|of 23 ofo|El : 100 S| E AZof XX 243
—I

[2010H L =21} o|=9

2= o=
Tl A (E &) 7ol E-C Wired
AOLE = He p=7|2 i
1 2Ol E 1 | HE %l RS
E 9| E odls
° ik ° D= - 3D TV, & 2r]2,
3 He= IF7|8 3 AOIEE HES A (222! DVD tHod)
4 Ec Y 4 =Z2|o|yg EH0l2 | « 7ty at
5 AR E 20} 5 ofofzf = - DZ ZWE Ftha}, oiifal Fola
6 st Ch2 st 2/ 5} 6 | TH T2X(MEXL) 9PW|EF OFR O 7|2t
7 TEATIOIERZ| 7 X7t LED M3 = AHE
= - 2@ ZEIH, A FHI7
. = M X2 21| 8 :
8 | o= Al A &E 8 M A0 T HP Envy 14(E )
9 otz A=Y 9 | Harinacs(2E[0|Z8]) | = =817
10 LED M7 10 |ol2AlR (MY B1m=) | - CfOlE, d=FHE, RIS

=X : st&(2010, p.5)
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2. 0|C|ofo] & AT} &AL

N =21 &Aool &2
» E. M. Rogers(1931~2004A) : diffusion of innovation(1962)
» =2 O|Z(adoption theory) : &=2A} =H
» 2HAE Ol 2(diffusion theory) : O|C[0 =54
[2HAF - =23 M (diffusion - adoption curve)]
sales‘ﬂ.Ih E : decline

growth maturity

research introduction

&
development

F . 2.5% 1 13.5% 1
stage 1 iy stage 2 '
innovators ,early adopters ,

' 16% |

stage 5
laggards

time
£X : http://jessicola.wordpress.com/2010/11/22/63
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2. ojCiofo] &2t &l

B 71 =(chasm)
» Moore(1991) : M & &S 26l 2 =cof e MA| 7|

SAMXL | Z7|58AH E=7|CHEA | ET|CheRE L X[HIA
| l I I
innovatorsy early | early | late | laggards
| adopters | majority |  majority |
| I | |
| I I
the chasm |/ | : area under the curve
I
I

| represents
number of customers

technology adoption lifecycle

ZX : http://www.jarche.com/wp—content/uploads/2010/11/learning—technologies—chasm.png
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2. 0|C|ofe] EAln}f F4l

=1 L

0 ZX™ A ct==(critical mass)
y AAO| Chrol| A Eab=7] oA &2 = ojof &
» Schelling(1978)0| X[x= 2 Al
» Valente(1995) : 10~20%

0f0
Rl

reo%o =T T==
rate of adoption ;’f,
for an mteraotwe !;' usual s—shaped
| f innovation \J: diffusion curve
percentage o f
adoption ;

ra

r
4 \critical mass
occurs here

time

ZX : http://img1.tebyan.net/library/english/10088_fig5—4.jpg
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(%)
100

90
80

7 N
0 electricity |/

60

50

air—conditioning

' / g cellphone '
/ ’.

dishwasher

LT S clotheswasher

Clothes dryer

30 | telephone

¢
) ‘
. ’
. ,‘
g ‘
'
‘'
‘ .

stove / Internet

10 il . auto - microwave
" "7 || Radio /
O LIS z »~
1900 1915 1930 1945 1960 1975 1990 2005 (1 x)

£ X : http://danielresearchgroup.wordpress.com
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2. 0|C|ofo] & AT} &AL

0 AlA 5X 2 Mol A &t

Twitter i ’075
Facebook . n 1

Internet - 3
Pod [ H4 5 |

Radio

[~

NE ES-XF!

0 5 10 15 30 35 40 HA(year)

=X : http://www.ehulool.com/the—rapid—-rise—of-social-media—infographic
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3. &4 0o|C|0o{(social media)

1) &2
CIE|U Atoll M BEC| BAALE XL Y= AFBAIS
HeA, u2a | Zho] B ®AS X AUStD, oA oA E Kol HA S
(2007) digtoz olupla ME 9 ZHX 2] S ciee
HES o 5 UYL= R ASHE M2
USEAIQIRIE] | IEUS U R AR AIRIS HZEET HEZ R,
SHROIE|UIZI Sl olua| x| EH S Sl Efelnfel BAS &M
(2009) S| - pa|E Y= M| A(EE AO|E)

Blackshaw & MZ, Bl Mu|A JHA 2 o| &40 tislf M2
Nazzaro JIE2X|= O dEst AH| XS0l olsf EH=E L,
(2004) Al =0y, =5t = Ciekst 22t MEo| Mz22 X

(1/3)
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3. 24 o|C|o{(social media)

OICIo{2tZ3t/01XEAI

1) A2
. Jele| m2Hs FMsID, JHel= 79| ZAIE S5l
POYOS TN sME dEs 3R6iD, 0 9ES HlRo = Yojuts
(2007) oIS 7to| ABEIRS x| @ 7| ko] Afu|A
Kaplan & Web 2.02] o|E2} 7|22 ELHE ALSK M2 Z2H =
Haenlein (UGC, User Generated Content) &=1} W st0| 7}t
(2010) ClE{ull Z7|dke| O E2|7 oM

=etel ool S22 S|At A MSsh= 2etel

ME S0 2t HX] AA[E, oM, X Z F Ad| A0 CH st
Mangold & N

AH| K} 7be] O|HS Lis 2= 9l= 2AIO|E U =3
Faulds olE{Ul Ato| E2X CIX|H2 Fai= 2C|2L} o]a|X|,
(2009) =

Aot AR 52 7Y = U= E=ZI(moblog)2F
“d2 24U E/D EAOIEE M o2 X[ ZE

(2/3)
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3. 24 o|C|o{(social media)

1) A2
Newson, S22 L} Y| EOV' AOIE, 27|, B7H A 1}
Houghton & HC|IfAE J7IMMA, 285014 55 Sl
Patten =2fol Al 7HEOI HaUAHO|M2t Eo{et =XMo| JtsH
(2009) St= EEFO.J Ato| EQ T2 a2 o
=AML 38, 94 58 52 8ESHAHLE AMAre
Safko & Brake UHA sll== 3| 7|Etel 8 ~AZEQOE %7;%' St=
(2009) el o|C|o{ & Sdll 20oJAL=S0| HEQf X|Al oA S
S5 = UA &= o|c|of
Stuart =3 Jtset I &2 d(publishing) 7|2 ol &dl &&=
(2000) A A MASEIEZS E6 F=RO|LE olAS A
MulstEE Dotz o|r|of

(3/3)
=5 sted, ZdT, 2572010, pp.31-32)
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3. 2~Ao|C|{(social media)
2) ~A&o|C|0{ & SNS
J &~A0o|C|o{QF SNSe| Xt0o|E wd&ts| Modst iUt gle

0 SNS= =tAtol| w2l 0 E FIHX 2 22

ol
@)
-l
Mz
OEI
oot

Social Network Service(E=+= Social Networking Service)

Social Network Sites(EE+= Social Networking Sites)

= ZEMOZ Web 2.02 7|2 &

23 /34
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3. 24 o|C|o{(social media)

2) 242 0|C[0] & SNS

0 ~4o|C{of2F SNSe| &tol

2~AolC|o SNS
= 2| 7|4 1} = 97|94 1
- E27(Blog), 2M4H EL3A —olo|aAzZEZ2°% EQHE
MHE[A(SNS), 217 (Wiki), SNSZ Adod st

APE XA 2 2Bl = (UCC),
olo| A2 E 2 (microblog) &
Zatet 579 ZHH 12| 2
2t

= Treem & Paul(2012)

— Wikis, SNSs, blogs, social
tagging applications,

H =5t

microblogs= = /7

24 /34
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3. 24 o|C|o{(social media)

3) Treem & Paul(2012)2| &

0570 7

T At
27| (Wikis) = Wikipedia
SNS(social networking sites) = Facebook
= WordPress

S 2(Blogs)
= Blogger

2~ Ell 4 (social tagging application) = Delicious

olo|aA 2= Z d(microblogs) = Twitter
Z7x : Treem & Paul(2012)
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3. 24 o|C|o{(social media)

3) Treem & Paul(2012)2| &
N AAO|C|o{ 7} ofd Afef o] o A

» other organizational CMC(Computer—Mediated Communication)

= At
, , = AOL instant messenger
Instant messaging
= GChat
, = Hotmalil
e—mail _
= Gmalil
teleconferencing = Skype
shared database = Dropbox
ZX : Treem & Paul(2012)
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3. &=

4) ~go|r{o]of =

I 240lclofe $834

T

amazon

2.5%
innovators

0

M o|C|of(social media)

vimeo

-
oXa

! ano=zon

i

early

adopters

13.5%

SU

You [T

*# BlackBerry

.l

early majority
34%

=M (Rogers’ bell curve)

iPod

Y
orkut | n oo
in m u

late majority
34%

laggards
16%

DICIOI223H/01 XAl

profit opportunity

mass market

=X : http://www.designdamage.com/when—to—adopt—social-media—for—-your—business
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3. 2~Ao|C|{(social media)
4) ~Ho|C|ofe| =21} =t

0 SNS2| A}

SixDegrees.com Hi5 Flicker, Piczo, Mixi, Facebook(Harvard), Gree
LiveJournal Last.FM| Dodgeball, Care2(SNS.R)
BlackPlanet MySpace Hyves I'mIN
MiGente Couchsurfing [ YouTube, Xanga(SNS.R) Instagram
sze— Bebo(SNS.R)
P Facebook(HighSchool)
Friendster
Facebook(Corporate)
Cyworld(U.S.)
Twitter ozm
Facebook(everyone)
I myPickup.kr(kr 010 [212])
1
‘97 ‘98 ‘99 ‘00 ‘01 ‘02 ‘03 ‘04 ‘0 ‘08 ‘09 ‘10
I Windows Live Spaces
- QQ(R)
AsianAvenue o AsianAvenue, BlackPlanet(R)
___ Iy S o] .
Cyworld Fotollc:y i =1 '
: L ) Cyworld(China) Gowala
iloveschool Cyworld(0|L| 2 1) Yahoo 360 me‘
(SixDegrees Closes) | Caster Welbo
LunarStorm(SNS.R) LinkedIn Multiply, aSmallWorld Pinterest

Tribe.net, Open BC/Xing Orkut, Dogster Me2day

ZX : http://ebizstory.com/707
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3. 2&M0o|C|0{(social media)
4) A 0|C|0{e| =21} =it

(a)
N A4o|C|ofe| &at=M (diffusion curve)

[length of time SMBs have used social media tools]

, 70%
8 Facebook

= 60%

=

@

&

= 50%

.g Youtube

n company branded
© 40% —— blogs

(= — : .
:
8 30%

3 ~ user review sites
g 20% social bookmarking sites
wn

2 coupon services
© e S ~ geo location
@ o —

E’ 10% Pinterest service

-]

© 0%

More than 5year 4~5year 3~4year 2~3year 1~2year 6months~1years less than 6months

£ X : http://sanjeevaggarwal.files.wordpress.com/2012/08/figure2.png
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3. 2~#4o|C|0{(social media)

5) B2 AlFe 2M40/c|of #E

- O

B MM SNS O| X} £=(2014H 1824 5H T+ 3 0of A

- O o

DICIOI223H/01 XAl

social network users worldwide, 2011~2014
billions and % change

CHR| 0 o 2l)

1.85

1.66

1.43
1.20

2011 2012 2013
~ social network users [ % change

2014

source : eMarketer, Feb 2012

note : Internet users who use a social network site via any device at least once per month

(HE)

=X : http://therealtimereport.com/2012/03/07/social-networks—grow—23—-worldwide—india—

sees—fastest—growth
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3. 2~Ao|C|{(social media)
5) 228 A|ZFe| AMO|C|0] sdEt

§ol= 24o|c|o] 3&(20134)

DICIOI223H/01 XAl

site awareness appeal uniqgue monthly users(US)
Facebook 85% 50% 140million
Twitter 76% 18% 92million
Google+ 58% 45% 28million
eHarmony 56 % 6% 18million
Match.com 47 % 6% 72million
Pinterest 38% 42 % 75million
Instagram 37% 27% 26million
Myspace 36% 10% omillion
Yelp 25% 51% 15million
Linkedin 23% 24% 64million

Z X : https://www.bulldogreporter.com/files/prbiz1_insert_image.png
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3. 24 o|C|o{(social media)

OICIH 22301 XHAl

5) 22Y AZ2o| &~4n|C|o &
N otrlot EfHete| ZIHE AH0|C[0f ALZE

social media users in select countries in Asia—Pacific, Feb 2012
% of Internet users

Indonesia 83%
Russia 75%

China 60%

India 60%

Australia 60%

South Korea 51%

Japan 35%

Asia—Pacific 60%

note : in the past three months; visitors to social network sites, forums or blogs
source : ipsos, *interconnected world : communication & social networking, *March 27, 2012

£ X : https:// trends.e—strategyblog.com/wp—content/uploads/2012/07/media_
httowwwemarkete_vAEzD.gif.scaled500.gif
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3. 2~Ao|C|{(social media)
5) =28 A|&e] A~Mo|Cjo] s&t
Jst=2 7|2 &2 Ho|lAs

social media sites used by companies in South Korea, July 2012
% of respondents

Facebook 90.8%
Twitter 77.5%

Blog 65.8%

Youtube 35.8%

meZ2day 19.2%

Flickr 11.7%

other 5.8%

note : n=120

source : Korean association for advertising and public relations(KPRCA) and KPR social
communication research lab, *use of social media in South Korean
businesses/organizations, *July 22, 2012

Z x| : http://www.mediabistro.com/alltwitter/south—korea—social-business_b27273
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3. 2~#4o|C|0{(social media)

DICIOI223H/01 XAl

5) =229 A|Ze| ~4o|C|of =t
B 2utol ALS @ HOo|AS > MO|EE > EQIH > 0|FH0| > 2F &
[et= dtele| &~MojCfo] &-&(2012)]
2012, =L SNS & UV F0|

14,000,000

12,000,000

10,000,000

8,000,000

6,000,000

4,000,000

2,000,000

° 1¢ 2g 3¢ 4¢ 5¢

M golAS | 11,399,766 11,859,755 12,011,620 12,430,886 12,645,311
M Mo|E€= | 11,330,481 10,900,555 10,155,191 9,661,161 9,638,800
. EfIH 6,747,486 6,646,418 6,282,194 7,006,764 6,645,331
M o| SO 3,242,273 2,991,166 2,517,828 3,089,401 2,948,656
Hes 976,556 879,719 779,003 520,027 451,647
source : ZE[otZ =

ZX : http://www.mobizen.pe.kr/1172
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4. ME0|C|oje} AMo|cloje| u|m

1) 24o|f| o] 2d E0

—

=0 HATAL R L=
= socilal media : mobile phones, email, instant
messenger, blogs and photo—

personal media sharing
= 7| E} : email, instant messenger

= Luders(2008), Saffo(2005)
1elo|C| o = Z4X|$(2010), =& $4(2008)
Zielol| | of = 0|4 5(2009)
lifestyle media | = Baya & Gauntt(2006)
micro media | = 24 %(2008) : Ooto| A Z0|C|
dynamic media | = Liders(2008)
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4. MSo[L|o1=f =~

Mo|c|ofe| |

2) @&o|C|ofef wolE|of B W

§ i solc|ofet 7ielo|c|ofef v

OICIH 22301 XHAl

mass media

personal media

sh=
(CH=1o|C|of) (ZHelo|C| o)
dominant medium
(F=& ofH) v The Web
Iocc:)at_lon living room (&) everywhere(2& 2)
(-r| 7(|)
experience watch(A| &), participate(ZHoq),
P consume(2=H|) create(& =)
players few and large many and small
(market) (&=, ty) (Ct, 29)

business models
(H=4A 2E)

product/service
(Ml &/ AMH|A)

subscription(and more)
(7Id, +=)

£X : saffo(2005, p.1)
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4. ME0|C|ofet AMu|C|ofel b] @
2) M Eo|c|ofe} &olC|of B| @

I dSojcjofet ~4ojr|{oje] 54 H|

OICIH 22301 XHAl

Ex @ olels 2/(2011, p.13

= MEo|C|of AAo|C|of
= == SURSHMo| =& MHO| | EFSAIAM . EFR| Aol
(reach) AAR S 2ol § Al EME TIE
HIot=A EX™ el == HE| Hel F22 5L H 20|
(accessibility) | 9l &~ & L= Jtset
X Ho| AJALS o|=| ot
olgots | mEMMg gE Hese ST0 SO U BT
» ~ o] = Sl o 5t 7|&1} EHo| Z 235}X]
(usability) 7= ¥ =50 €24 olo
LS &
S AN MHEO| MAIT Ad| Zhof| | ME O MALD} AH| T}
(immediacy) | AlZt Xto|7} grAy &t SZtM o2 diMst
=M MEJL AR D LE IHEL HE S S5l
(permanency) | 40| =7ls& T=Ho| 7t=¢t
)
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4. ME0|C|ofet AMu|C|ofel b] @
2) M Eo|c|ofe} &olC|of B| @

I MSolcjojet ~doj|ojel £4 vl

= MS0o|C|of 2~/A&o|C|of
= pitching = engaging
Il . .
(power) = spinning = coversation
= reporting = sharing
o = press conference = social networking
Of &k
(inﬁuce)n_clze) = campaign = collaboration/feedback
= authoruty = authenticity (R & A)
L = NEeWsS = sharable content
| I
(r;_a?h) = circulation(gral H %) = community
= database = network

Z X : http://www.andrewchow.sg/identify—the—main—difference—between—-mass—media—
and—social-media/
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4. ME0|C|ofet AMu|C|ofel b] @
2) M Eo|c|ofe} &olC|of B| @

J ojC|ofe| &

A2l Eo|C|of CH S0 C| o 1elo|C]of
(elite media) (mass media) (me media)
PR=personal influence PR= PR=
publicity, conversation,
propaganda collaboration

Radio, television,
photography, World
mass circulation Wide Web,
printing press pamphlets novels newspapers  social media

1500 1600 1700 1800 1900 2000 (M%)

=X : http://prstudies.typepad.com/.a/6a00d834205d1853ef01156e8315ab970c—pi
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4. ME0|C|ofet AMu|C|ofel b] @

OICIo{2tZ3t/01XEAI

3) &~duo|rfole] £F

ME RN Aurst 2{ 2L # 0|4, 0| X}7}

o
(interactivity) EAMAXHMAXHO|HAM SA|o| =2 XHANH| K}
glele] el &5 A EM(U o= =02 55A|),
xefof st MM sFE2 s5A),
Elll = A JHelX Fo|(|Ll] 2tel2 E7|= AtetEe] 2= )
(de—massification) | 2l ME23tE HEY 2t sH e =X = 2l Ul 9]
715 =E5%t 7= &9 st
(Adler & Christopher(1999), 0|3 %)
H| = Al Ad
ISA < AlZFE ®2fo| g2
(asynchronous)
AL§9_4 24 M
= =< 4| E ¢ 3 (network)
(connectedness)
%%g M M HEFAH Ol il—O:I(parthlpatlon)
= x| : Morris & Ogan, 1996; Rogers, 1986; Rafaeli & John, 1995; Reardon & Rogers, 1988;
Hoffman & Novak, 1995 7 /22
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5. &~4o|c|o] H /YA 0lM
1) AmU7old el E2f

N SXE2 Mo

25 0lsfioff o|27]| Yol ME HEE HEstL

=i ohE e

(A process in which participants create and share
information with one another in order to reach
mutual understanding)

Rogers
(1995)

FIFRAd=s oE 2= Sl =70l A o dsES
Z& gl =J17

(Who says what in which channel to whom and with
what effects?)

Lasswell
(1953)
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w~do|r|o HF/UHAHolM
1) AU Ao[E 2] H2f

I 2l7|=cloH(Wikipedia)oll M A= & o

= O|C|0{(medium)E AlEs5t0] SAMXZ2EE TAIXZ
MH (information) & S
- ST OIoH(shar du
(5] gl

ol 2|0l & 045

HrUH#HolH

ZX : http://en.wikipedia.org/wiki/Communication
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5. 2~d0o|C|0] HF/H A o]
2) ShannonZ} Weaver2| H /L7 0o|H ZH
I MExel 78Uz 0/M By
N utsk /74 A oM

[S & W AHFUAHOME ZH ]

MHe SAT| (B &) SSAIPN; SMX|
e — > > —
H| Al X| 23 TAES H| Al X|
HS(Lag)

=X : Claude Shannon and Warren weaver, ‘the mathematical theory of communication’, bell
labs, 1948, u. of Illinois press 1998
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w~do|r|o HF/UHAHolM
3) M&H vs. 2=40[E|0] AFUAHOIME EE 2| H|W

I HSS HRUHO0IM 2Ho| 57

» one—to—many model

one—-to—many CHZE0HA| (mass media)E 0| &% 7| ol &utx ol
model HAIXIE 25 Cie oA MEst= 2E
- O|C|0{(media)= M &2 ME =S st= stuhe| vl 2Hconduit) D& &
. )

- DD} 7| Zholl £ of B AS AT gictT b B
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w~do|r|o HF/UHAHolM
3) M&H vs. 2=40[E|0] AFUAHOIME EE 2| H|W

I HSS HRUHO0IM 2Ho| 57

» one—to—many model
o L [

Zh] =
= SAlol| o Soll A = A FA[(push) 242

2l 2+ek(one-to—many) HaUHAOM22AM 71t

HFLAHO|M2ZE H|E CifH| §F74|7+ US

mgs0l = - S8X} 7Nl el ST}
Msmﬂ Metot AR E 2
A O ©
T HA D=

SAte| gkSof| Hi=Z CHA ek

/\ o ©
T HA D=

12 /22

O\ ES DCO R FA- i  HAb- )R - Ha - FA| TOY - ST - S RS 22 SKIEN AUSLICH (U2l Eo ZEES AR 2 22)



Copyright{C)HAMYANG CYBER UNIVERSITY. All rights reserved. OICIH k2301 XAl

5. =~4uo|t|o] FHmL7#o]H

3) MEX™ vs. &~M0|C|0] HF/YHHO[M

|0

| ]

m_._
El

I 8&8H vs. 2480|C|of A7 7ol 2

71E BIE|0] HRUHOKD |- y

7|2t | S
(1) &

———

advertiser .
0| C|0f S
_____ —— R ——— A R ——— R —— -— R . A ——

community \
240[C| 0] HHFUAOIM oo

source : the media center, ‘we media’, 2003 company analysis

Zx :olc|o] U(2009)
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5. &~4o|C|o| HF/UAH0|M

3) & vs. =40[E|0] AFUAHOIM EE o H|W

J

I HEX AHARUAHOM =H
y Ao (el i 7HQl, one—to—one communication)
» AFEE o| 22t V&S ZHAHRUHAHOME BH 2| Ctr2| SAXILL
A A 7 &o{st= O E0I-” 0|1t teleconference §0| 7ts &t
[7Hel o i el HAFUAH oM 2H ]
o7 —» 2=
A l
|
l
e o|C| o
A
|
|
e FEx  4-- DX
ZX : Hoffman & Novak(1996, p.52)
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DICIOI223H/01 XAl
5. &~4o|C|o| HF/UAH0|M
3) M&H vs. 40|E0f AHAFUZO[ME 22| B W

] 7ol HAFUAHOIM 2

» Ct== Of cl==(many—to—many communication)

» AR S Sl =7 EX ch= i ct A /U7 0[80] 7isE

-

[CI= O Ci HS L Ho|M ZEl ]

7 o
J2 7]
v 7|
2EI=
0 —e  ZFH= off <+— ZFHX <+ 7|¥
/ | x
_Tl_7_||-| ==
ks 4
074
Z=X : Hoffman & Novak(1996, p.53)
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5. &=4n|c|o] H 7L #AH oM
3) &2 vs. 2H0|C[0] HR

I ﬁ%&! VS. ==

L{7o]8 &2

40|t AHmU7olME Bl W

OICIH 22301 XHAl

Aol vl

~Mo|cjo] HFYAH oM

ClE{Y & HbY 7|yt

—

(Ell Tv, 2lel2, A2, &X))
MHEME(informing) =2l (engaging)
TZ=H(structured) 32 & H| 7= (unstructured) 82 &7
2l utsk(one-way) : =Y FarSE(two—way) © CH3}
18 AAE, 7| eHdeadline) A& & SA| 2 =t
talking to consumers/customers

talking at consumers/customers
/7] /7|20 _
ST = — o= /OC|o{ A MHOo|l =2 EX
(1/2)
16 /22
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5. &~4do|c|o] H7rHAH0lM
3) & vs. 2=40[E|0 AFUAHOIM EE o H|W

J HEX vs. 2M0|C|o] HEYAHO|M v

HSo|tof A= 7ol 24o||o] /47 oM

HE & 8o ==t

consumer sponsored

organization sponsored
communication

communication

OlE{Ull A}, SHAHY - &lF2| 2|74
J)zel 27 - opg wEelo] 5oy | 01X B S DAl S,
5 & FYY 29 Azl g EOA
_ NEIPSISEIESOT i
olul mxo| Bhof B 12 M l.:l(;l_t;czlen Journalism)
1 —
HAEH, S, 18[E 48, 80|, ZHMH

(2/2)

£7X : Laad & Lewis(2010, p.15)
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5. &~4do|c|o] H7rHAH0lM
4) HmU7olM mjefct el Hist

J ~4ojcljo] HFUAHo|Me EM

HAIX] S &4 = FA[(push)ZF ot = (pull) &4

HI L AHO|M HEf | = S (monolog)0| ot CHEH conversation)

= 7{ 2} (transaction)?} o}

oA E 2% A oA E (relationship marketing)
= 2| Xete| £2 A & o] 54X
AlZbR 3k = Ct7| X (short term)o| ot &7 & (long—term)

i<
— (3

HeaH7olM L& | = 28I = 0lAE

18 /22
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OICIH 22301 XHAl
a~4do|t|o] H /U A olM
4) HmU7olM mjefct el Hist

0 AmU7AOIM of2{ctelel Het i

o= Sehi el of kel M=ZZ o2 ctel
AP A} =82l +=ZX} ==X ZHo{ X}
< (passive receiver) (active participant)
O|C| o] chelo|C| o HE[O0|C|0f
" I ZEe AP A A 2F %’rMéF
O| AN EH CHH XA O| AFME diEd — —
=2} lMo|Clo] SA ==t HE[O|C[O] E=t
M Ho|l HFSEA ol d}x] =N A S MNEY /LSS
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5. &~4o|C|o| HF/UAH0|M

4) HAFrUYHAHO[M mfe{Ctl el 85t
B ARUAOM HElof w2 2EI =
Comm. direction one way two way multi—directional
interaction = one to many = one to one = many to many

= engagement = engagement

purchase phase | = research = purchase Post = post purchase
= purchase = advocacy

= Ad(on & off-line), = social media network,

= Mobile, social media

vehicle/platform DM, Web site, RSS, network, Twitter

Twitter, boards,

Blog, Twitter ratings & reviews
= general info
= DrOdUC’[ info n genera| info
= general info = purchase info = promotional
marketing = prOdUC’[ info = promo’[ion = post—purchase
content = purchase info = targeted comm. support
= promotion = customer service = ratings & reviews
= sales support = customer generated

= retention marketing

=X : http://heidicohen.com/does—your—-medium—-match—your—-marketing—message
20 /22
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5. 2=~4o|t|o] FHmLAo|H
4) AmUHAHOlE oot el Hat

J olclofe ojH EH B H oM Mat

(%)
30 1
Internet
25 1
20 7
e on-line SMS
marketing TV
marketing
10 -
5 -
------ press
0 . . . . . . |
morning daytime early fringe prime time late fringe late night

source : Milliward Brown. FT. aerodeon

=X : Bourke(2006
= (2006) 21 /22
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